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Certain statements in this decument may be forward-looking. Such forward-
looking statements are subject te certain risks and uncertainties like
regulatory changes, local political or economic developments, technological
risks, and many other factors that could cause our actual resulis to differ
materially [rom those contemplated: by the refevant forward looking
statements. HT Media Limited will not be in any way responsible for any
action taken based on such statements and undertakes no obligation to
publicly update these forward-looking statements to reflect subsequent events

or circumstances.
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Management’s Message

Commenting on the performance for Q3 FY2012, Mrs. Shobhana Bhartia,
Chairperson and Editorial Director, HT Media, said:

“We are happy to report continued growth in a tough economic environment resulting in
slowing advertising spend and a weakening rupée,

The latest O3 IRS results are a reflection of HT Media’s continued strength in the print
media segment. ‘Hindustan Times’ maintained its leadership across the Delhi NCR
region while remaining the fustest growing daily in Mumbal ‘Hindustan’ consolidated
its No. 2 position across the country in terms of total readership while ‘Mint’ remains
the fastest growing business daily further strengthening its No. 2 position. Al of the
other businesses namely Digital and Radio performed encouragingly.

We are confident that our strong and resilient business model, established brands and
sustained cost gplimization will continue to create value and show good leverage as the

macro economic environment improves.”
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[{All comparisons with Q3 FY2011)

Total revenue up 14% at Rs. 5,266 million from Rs. 4,637 million:
11% increase in advertising revenue of print segment to Rs. 4,073 million from Rs. 3,686

3 FY2012 Performance Overview

.
million primafily di’fvéﬁ‘l)y adv;:r.'tisingryield Improvements
« 7% increase in circilation revenue of print segment to Rs. 503 million from Rs. 471 million
driven by higher eirculation and realization
EBITDA stable at Rs. 945 million as compared to Rs. 947 million, as the growth in revenue got

offset primarily on account of:
13% increase in consumption of raw materiais to Rs. 1,877 million from Rs. 1,659 million

due to higher circulation and newsprint prices
- -23% increase in employees cost to Rs. 935 million from Rs. 760 million’ due to increase in

scale of operations and wage inflation
25% increase in other expenditure to Rs. 1,680 million from Rs. 1,346 miliion primarily due
to increase in scale of operations, foreign exchange loss of Rs. 100 million and a provision of
Rs. 75 million for diminution in value of investments relating to 'Partnership for Growth’
business
PAT increased marginally to Rs. 482 million from Rs. 478 millien
EPS (non annualized) stood at Rs. 2.05
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Financial Performance

millions, excep! EPS data)

Partleulars Three months andad Nine menths ended
31422011 $1.322010  SHI (%) ] 31,722011  31.12.2010  Shit (%)
(Unaudited) {Unaudited) (Unaudited)

Net Sales f Incame (ram operalions 5216 4,622 18% 15,025 12,933 16%

Other Operating Incame 50 15 227% 118 183 ~36%%

Total Ravenue 5,266 4,837 14% 15,143 13,116 15%

Other income 168 &4 163% 518 175 197%

Total Incorms 5,434 4,70 6% 15,661 13,297 18%

{Increase)/Decrease in Inventory 3 (1) 3 27)

Consumplion of Raw Materials 1,877 1.65% 13 5457 4,627 18%

Employees Casl 935 760 29% 2,665 2,943 19%

Olher Expondilure 1.880 1,346 25% 4,626 3,782 22%

Total Expenclture 4,489 3,754 20% 12,751 10,635 20%

EBITDA E 445 847 0% 2,910 2,658 10%

Margin (%) 7% 20% 0% 20%

Deprecialion 220 217 1% 866 622 %

Interesl & finance charges 83 46 20% 2n 165 28%

Profll bhetore lax 642 684 6% 2,033 1,869 9%

Margin (%) 12% 5% 13% 14%

Tax Expense 16t 184 -12% 544 547 %

Prefii atter tax 481 500 -d% 1,488 1,922 13%

Margin {%} % "% 16% 8%

Minorily interes| - (Profil) / Loss 1 22 i54) 2)

MNat Incoma 482 are 1% 1,435 1,280 12%

Margin %) % 10% 9% 10%

EPS (Nol Annuallzed) 2,05 2.03 E11 5.4%
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Operational Highlights =53 HT Modia

IRS Q3 2011 validates growing presence of HTML acoss publications

Hindustan Times’ readership stable at 3.7 million
» Maintained leadership across Delhi NCR region with 2.2 million readers
« Continues to be the fastest growing daily in the Mumbai market while consolidating

its second largest position
Readership increased by ~5% to ~0.75 million; More than 0.5 millien readers are

-

exclusive, that are not reached by competition

«Hindustan’ further consolidates its position across markets

+ All india average readership grows to 12.03 million; growth of 0.4% over IRS Q2
2011 and 11% over [RS Q3 2010

T Leadership position maintained in Bihar with readership of 4.9 million; |

representing 75% readership share
Maintains its No. 1 position in Jharkhand with a readership of 1.74 million;

representing 50% readership share
Continues to be the fastest growing in UP & Uttarakhand while consolidating its

third largest position; readership grows to 4.2 million
Maintains its 2" largest position in Delhi NCR with a readership of 1.3 million
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« ‘Mint’ consolidates its No. 2 position by increasing its readership base to 0.25 miilion;

growth of 5% over IRS Q2 2011
* Overall readership share of 29% in key markets of Delhi, Mumbai, Bengaluru and

Kolkata
« ~80% of the readers are exclusive, that are not reached by competition

_Launched iPad application for ‘Hindustan Times’ & ‘Mint’

*Keeping pace with the technology changes, iPad applications have been launched for

‘Hindustan Times' in October 2011 and ‘Mint" in December 2011.
«These applications are fed with real time news feed in the form of in-depth analysis,
slideshows and videes. In addition, these weuld also have exclusive editorial content in the

form of opinion, columns & blogs from seme of the country’s top personalities.
«Lot of focus has been given to making it interactive to users, thereby allowing users to

save articles for f{uture reference, share content over email and social networking

platforms, These are one of the very few news apps allowing the reader to express his/her

opinion on the content in the form of comments
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